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ABSTRACT

The purposes of this study were 1) to study the channel of mahasarakham
university’s public relations media of student matthayomsuksa 6 in the central and
north regions of Thailand 2) to study their demand for mahasarakham university’s
public relations media. And 3) to examine mahasarakham university’s public relation
media perception of student matthayomsuksa 6 in the central and north regions of
Thailand. Samples were 458 students matthayomsuksa 6 who study in the central and
north regions of Thailand. A research instrument was a 36-item five-rating-scale
questionnaire. Statistics used in data analyses were percentage, mean and standard
deviation.

The results of the research were as follows: 1) The most of media channel
perception that was personal media such as guidance teachers, friends, senior and
parents. 2) In term of content, the respondents mostly showed their demand for
social media www.msu.ac.th followed by folder/brochures and personal media such as
guidance teachers, friends, senior and parents 3) The respondents indicated
mahasarakham university’s public relations media of students had perception of
studying as a whole and in each aspect at a high level, ranking from high to low as
follows : behaviors trend, evaluation and attitude.

In conclusion, the students had perception of mahasarakham university’s
public relations media as a whole and in each aspect at a high level. This research
finding could be adopted in developing mahasarakham university’s public relations
media and planning public relation campaign for student enrolment or giving guidance
regarding studying at Mahasarakham University; moreover, this could inspire students

from the Quota System of as well.
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